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» Customer Experience Journeys: Loyalty Loops Versus Involvement Spirals

Detecting, Preventing, and Mitigating Online Firestorms in Brand Communities

Complaint Publicization in Social Media
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« A Survey Method for Characterizing Daily Life Experience: The Day Reconstruction Method




ERaRERFRE FRHSFAS EHSME

20241 A 21 H HBRETAFTE. BERPREEEWRS ST

WRIRIERR. B R.

HERAEWAFRNE LA TREBES 8 HHTTHIR edu MRFEMIEHFEH B FIRIEEE.
WHOFEBEE—RFAMRILHE (Research Proposal) 3 —RERFTFEARIL I,
HWEFEBTEREXRBRAREERR . SR P XH T EVCPCIScopus/ProQuest/
CrossRef/EBSCO HEIFRAFRSINERFAZW E (R —. £XREK), SIWFESLHIIT
REMERZEARZ W,

(*BATE &~ HARBR IR B RATHE)

L A

mERER

B R “W—R"RRLRBER/EBREEESRT. ARITNBLEESEXRE

BRI AE R W — R RERENESRIREIR/EIHE, EEEENERANBARR, BEEE
BRITREAF £ RIESPAI RS XIARIUTYBEE, REEFRUATFSEATE, ZAMS
BIRMERE, LRREFANERT, RAXEBRAOMEEN, WTTE. XERRR. B BX
EZMRTHTES, TNERSIRAMSRE.

4 AFBmREATR AR B

R A 4 ARRIRREE, RAREAMERNENTREENS RBNEERFREASGH
FRER, AR -FHNOENEME, EMRETHEAL. BRANTREE REHTHLE
, BRERESEHESZENNALTERZARXIMRITIBES, £ME R AFERTHR
WM. RIESERE, REXENNMAZLRTHFERNESE,

ERLUEs L 1]

BEEAE AR HE, BRERBAEA T WHRE/ELE, HFBERGUBIIREZESEHAR
M4, BEKDFE#TREMANMIMNE S, FAFRREHEYMIESTRALS.
Iboh, BB S5ZENZEHFE. BINEINRATER, EMEZEIRER, REHD
I

EV BRI —N—RXERHS

S5 ANEG— it XEMBRALIEFE AFEESEFEGRSWENERL. HIMEL
ER, WIE, BEAR, R E£% & XA IATRRSF-RIADLE BHFER




ERaRERFRE FRHSFAS EHSME

20241 A 21 H HBRETAFTE. BERPREEEWRS ST

H——HRXZTWIET REAHNFLERISHEKTERBREDETT.

SHERFAZHESN, REBRRBLE
ARBEKESPERRKFERBLFERNERAMBFZAMNILERNS 5N, BHFEER
HF DL, SAMEEMRLE, ERDB-ALAMBEFEAMERAE, BEIREFS, HEF
ERERSHIBELER, HEBNEFRKESBRIFEAS NEKFEEFATEE—D.

B A%

HERH e ji

BIRIR JERASal B £ 19:00-21:00
BhBUR RIBLA A A BT E HE R E
BhBE RE RIBLE N F LB 8 R E

HREZHE F&
FIR * R
* LA4ARBEAERRKRER"
(1)'BERAEEENEX. TR
(2) B PEEEIE AR

M {Understanding Customer Experience Throughout the Customer Journey)
MR, NRE PR EEIEHRTIER,
2HR— I ERENHRIE?

(1) —EFHRMNIRE

(2) KIEARNBGRTRE

3) EANFAH IR

=i ZEIHiR: BFAEBREBEAEE. Hi$5 Day reconstruction Method
ik

LEPAREEENRIE:
(1) TREFKE
2.MaEFE— P FE BN RER?




ERaRERFRE FRHSFAS EHSME

20241 A 21 H HBRETAFTE. BERPREEEWRS ST

1) eI E W 3R

2) $&% conceptual framework

(3)

2£-4(Understanding Customer Experience Throughout the Customer Journey ),

Py

introduction F literature review fyi#5

{ Detecting, Preventing, and Mitigating Online Firestorms in Brand
Communities) NMAXBMEBH . 5IFHE. NRGRIERERSES
3.Day reconstruction Method

(1) %A Day reconstruction Method 934k, EHIE=

(2) BAEZFESERNE

3) BEER

(4) Case =
z£ 4 { A Survey Method for Characterizing Daily Life Experience: The Day
Reconstruction Method), {Does Your Smartphone “Know” Your Social Life? A
Methodological Comparison of Day Reconstruction, Experience Sampling, and
Mobile Sensing) 3] Day reconstruction method iz i 5 5EE &
SRS XARTRIBARS EHT [
=i E3BR: BRAEENEERM+ ZRERESHELE
IR -
LB ENTTE

(1) #1ETHR#E conceptual framework #E W 53 FUEETR

(2) AFFEFERIEE——Dpython

(3) BIBWEMNIERER
2 BRATE
(OEMUEIE S EEMUEIRNIN A
QHIEBEENTBRE LR
3. IR MG SR M

(1) & FiR

(2) #ERMGIT 5 XM T HIERIE——Python
IX {Complaint Publicization in Social Media) A##l, FIEBRENE
BBIAK MENER . BUREL. ZitZEST, MUENNBIHNRXIRS
R
B=i FIBR: REFBEE. RERBME + EEMLEIEALE
IR -
LIRS HERE
2. ARG IR AN AR B
%% 4 ( Detecting, Preventing, and Mitigating Online Firestorms in Brand
Communities) 1288k $5HMEUR BE

3. XA
(DIETMX AR R PRRES
()&= Hr—python

4B R . MEAFAEREX
(DE R . P o1 B HFAE
(2)#/1 88 % >]——python




ERaRERFRE FRHSFAS EHSME

20241 A 21 H HBRETAFTE. BERPREEEWRS ST

2t & ( Detecting, Preventing, and Mitigating Online Firestorms in Brand
Communities) #0 {The Power of Brand Selfies) N AXA. BH. MinEIE

S EIERI AL IE
* ZEARBXHRITH AEE

b Z3HiR: BARPUHREE — HELFFER
Haik :

LEAFREE: 7B, Xb. AA. f7aiFR
OBWBERER 55 5E R
EH T (Customer Experience Journeys: Loyalty Loops Versus Involvement

Spirals), NMAEMESSHNEFHARRTAHER.

2EFEIERREY
(1)regression model  (OLS, A=)
(2)DID

#t & ( Detecting, Preventing, and Mitigating Online Firestorms in Brand
Communities), {The Power of Brand Selfies ) #1 { Complaint Publicization in
Social Media) NBaN{FIARBEIRE FE A AIEE

ER ZIJBHR: BAEREERGSMIT—IRSHBOREE

iR

A BINBETF day reconstruction method X% DID K=K MRE R E
KERMRB], FBREZ(I XA AMNE AR XIS #HTEAEEN
I

(1)Case: Day reconstruction Method

Case: DID Method

HERET * ZREE. FARERTEWNR

* TR
TP
LRI B R:

EFHEHMRITRIBOER, #1TPPTBR
(1) ARER

(2) #HzEA

(3) XHkézd

(4) HERE5ERE

(5) BREMDHT

2. RRiEIRTS:

(1) RIS HTEE

(2) SHEIFHBTRITRIZCHETTE




